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The following is intended to outline our general product direction. It is intended for
information purposes only, and may not be incorporated into any contract. It is not a
commitment to deliver any material, code, or functionality, and should not be relied
upon in making purchasing decisions. The development, release, and timing of any
features or functionality described for Oracle® products remains at the sole discretion
of Oracle.
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. Key Trends Impacting Your World

e
T

Self-Service
e And Your Usersod6 Expect
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. How are Organizations Adapting?
Focus on Improving User Engagement

~ ™\ /~ N ~ N
Customers Employees Partners

J - / J - / J

To Differentiate, Drive Loyalty, Increase Revenue & Improve Processes
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. How do You Engage Customers?

1 N

Q . ProvFatebooksl i keo experience
( \ ' « | Engage consistently across their
Y - >
Z\ preferred channels
. Offer a personalized experience
J . Innovate via online customer service
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. How do You Engage Employees?

Provide anytime, anywhere access

Offer intuitive tools & experience

Enable them to easily find expertise and
= knowledge internally

. Improve their efficiency and effectiveness
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. How do You Engage Partners?

Optimize information access via any device
. Provide self-service & visibility into processes

“ Tighten relationship through collaborative tools

. Develop and grow a partner community
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. Transforming to a Social Business

Adapting to achieve b‘tter
business result

In a continually connecte
environment
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. Common Tools & Technologies Used
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. The Challenge i Implementing the Solution
Typical Options Available

1. POINT SOLUTIONS 2. DO IT YOURSELF 3. DEPARTMENTAL

COBBLE TOGETHER TIME INTENSIVE RATIONALIZE
HIGH INTEGRATION COSTS RESOURCE INTENSIVE GOVERNANCE
COMPATIBILITY ISSUES DOES NOT SCALE ENTERPRISE FIT?
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. The Ideal Solution

A Complete, Feature-Rich, End to End Platform
A Connecting people and information i
powerlng social business

Engage customers & build loyalty with
Delight users with contextual, anytime,
anywhere access to collaboration, information
& applications

USER ENGAGEMENT PLATEORM A Scalable, secure, integrated, future-

personalized online experiences
FOR SOCIAL BUSINESS proof

Innovate and differentiate with new processes
and by offering new services online

Quickly find expertise and knowledge
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. The Ideal Solution T Oracle WebCenter
The User Engagement Platform for Social Business

Oracle Fusion Middleware Oracle WebCenter is the user engagement
platform for social business, connecting
Oracle WebCenter . .
User Engagement Platform peOp|e and |nf0rmat|0n
4 | A Increase customer loyalty with personalized
Sites Portal online experiences
Web Experience Composite Applications . . . ) .
fRE e “dy A Drive innovation with portals & composite
applications
_ A Enhance productivity with contextual
SociaSI 3;:“:\1?)-!king — Entecrgrir;:ecgrftent CO||ab0ratI0n
& Collaboration Management . . . . .
| A Optimize information access with content
management
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. The Ideal Solution T Oracle WebCenter
The Ideal Solution to Engage Your Users

Oracle Fusion Middleware Feature-rich, integrated, single vendor
offering with:

A Market leading capabilities

& i Web Content Management,
ites ortal . .
Web Experience omposite Applications | Enterprlse Portal

Management [ & Mash-Ups

Oracle WebCenter
User Engagement Platform

i Enterprise Content Management

| A Productized enterprise application integrations
Social ~_ Content A Rich partner ecosystem
Social Networking  Enterprise Content

& Collaboration Management . . .
' A Fusion Middleware foundation
i Complete, open, integrated, and best in class
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. Oracle WebCenter Sites

Web Experience Management

Increase Customer Loyalty with Personalized Online Experiences
A Quickly create, deploy, target and measure multi-channel online marketing
A Deliver enterprise connected, optimized and content rich websites

A Extend brand engagement and web presence to mobile and social channels

High Level Strategy & Roadmap

Publish &

A New site building and authoring experience o

A Enhanced mobile, gadgets, social computing & user generated content :

A Integrate FatWire into WebCenter portfolio i Content, Portal, Social P—

A Marketingi centric web experience management application ORACLE | FatW !E'

- embedded & actionable analytics, user dashboards, data mart

™

Broader customer experience management solution with Oracle integrations 1
Fusion Middl eware, Real Time Decisions, ATG, Siebelé
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. Oracle WebCenter Portal
Composite Applications & Mash-Ups

Innovate with New Online Services and Composite Applications
A Provide users with intuitive portals and websites with integrated application content

. HTML
A Easily assemble new composite applications using prebuilt library of reusable /
components =

A Access relevant content faster with personalized solutions and integrated social tools

High Level Strategy & Roadmap

A Template-driven portal: library of portal solutions (definition and collection of services)
providing support for specific business processes / applications

A Foundation for gadget integration i bridge between back-office integration & user
experience (UX) technologies

>

Enhanced in-context social and mobile delivery capabilities

>

Migration and upgrade tools for legacy portal customers
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. Oracle WebCenter Content

Enterprise Content Management

Optimize Information Access with Content Management

A Remove content silos and update current documents, images and rich media files

A Manage end-to-end content lifecycle from creation to records management and
archiving

A Automate business processes with pre-built enterprise application integrations

High Level Strategy & Roadmap

A Content infrastructure across WebCenter portfolio and Oracle technology and
applications

A Next generation end user and administration user interfaces
A Content synchronization & mobile access
A Enterprise imaging with deeper BPM integration & updated Capture
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. Oracle WebCenter Social

Social Networking & Collaboration

Enhance Productivity with Contextual Collaboration

A Oracle Social Network drives enterprise collaboration through natural Conversations

A Fully integrated social tools including blogs, wikis, ratings, tagging, reviews, polls and
forums

A Social enterprise building blocks to enable end-users to build effective &
collaborative communities

High Level Strategy & Roadmap

A Cloud & on-premise offerings tied to key processes & applications, starting with
Fusion CRM
A Social capabilities integrated within WebCenter portfolio: content repository,

portal spaces, activity streams, people, and sites
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. Oracle WebCenter: Architecture Strategy

@racle WebEenter

Borial Social
Desktop, Mobile, Tablet

Search
Gadgets
Application Integration

SaaS & Cloud

Oracle Fusion Middleware
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content:

A Single Enterprise Content Repository

i Share content across organization, internally
and externally

A Embedded Social Channel

i Collaborate with others directly from
applications and Web sites

A Reusable Enterprise Gadgets
i Build once and use everywhere

A Optimized for Application Integration

i Enables user experience in Oracle and other
enterprise applications

A Built on Fusion Middleware

i Complete, open, integrated, scalable, high-
performance, cloud
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. Oracle WebCenter Strategy

Single Enterprise Content Infrastructure

Traditional Content Applications Enterprise Applications Custom Applications

A Collaborative Document Mgmt A Siebel A Composite Applications & Portals
A Imaging/Archiving A E-Business Suite A Java & ADF
A Web Content Management A PeopleSoft A .NET, PHP, etc.
A Records Management A JD Edwards A Mobile applications & sites
A Information Rights Management A L360, i-flex, Primavera
A Fusion Applications

WebCenter Content
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. Oracle WebCenter Strategy
Bringing Content to Where Users Work

i ® -

Web Mobile Social Tablets
ORACLE e ' '
E-BUSINESS SUITE sl —

PEOPLESOFT e ‘\)
SIEBEL b ==

JD EDWARDS

Enterprise Applications Desktop Portals & Within
Composites Business Processes
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. Oracle WebCenter Strategy

Embedding Social Channels & Collaboration

Apply Collaborative & Social Concepts Across All
Processes & Applications that Drive Your Business

Automated Packaged
Informal 1:1 Chat Ad-hoc Group Temporary Business Processes & Formal

i Di ions Teams . -
(User Interactions) SCUsSsIO Processes Applications (User Interactions)

High Value, High Impact Business Collaboration

ORACLE
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. Oracle WebCenter Strategy

Reusable Enterprise Gadgets

,: »  Gadget > —_k ; _ g
e | N
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http://www.iconfinder.com/icondetails/39414/128/
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. Oracle WebCenter Strategy
Optimized for Application Integration

Oracle Fusion Applications
The Now Standard for Business

ORACLE"

E-BUSINESS SUITE
PEOPLESOFT
SIEBEL | JD EDWARDS

A Intuitive experience for application users

- Direct access to managed scanned
documents, contracts, videos, reports, etc.

- Contextual collaboration with experts
A Build new composite applications

A Optimized for Oracle Enterprise Applications
Productized integrations & connectors

Out of the box templates and starter kits

Solution accelerators

Embedded functionality

ORACLE
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. Oracle WebCenter Strategy

Unified User Experience for Oracle

Before Fusion

v~ M

Analytics

Navigation

Search

G

Transaction

Fusion

\

Navigation
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£

Transactions

Analytics

Tools
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. Oracle WebCenter Strategy

For Users that are Always Connected

Engaging mobile experience
A Create mobile experiences for your
customers

A Compelling mobile applications and
services out-of-the box

A Solutions for both smart phones and
tablets
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. Oracle Fusion Middleware

Complete, Open, Integrated, Best-in-class
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